



Pop's Peter Pan 


surges back with im 
the costliest jaae 





video ever 


MORE special effects crammed into 
17 minutes than George Lucas was 
able to get into the two hours of Star 
Wars — that’s Michael Jackson’s new 
$25 million video Captain Eo. 

But you won’t get to see it unless you’re 
prepared to go to Disneyland in 
California or Disneyworld in Florida. 

The mini-movie is strictly for the 
Disney centres, where audiences are 
flocking in for the ‘‘all sensory experi- 
ence of the decade’’. 

A space adventure co-starring Oscar 
winner Anjelica Huston, Captain Eo 
features two new songs from Michael — 
We Are Here To Change The World and 
Another Part Of Me. 

A new album — his first since Thriller 
earned him more tnan $60 million — is 
due soon and there are plans to tour 
Europe, Australia and the Far East. 

And that’s not to mention an auto- 
biography to be edited by Jackie 
Onassis, Michael’s record-breaking deal 
with Pepsi and another $20 million-plus 
to put his name to a line of clothing. 
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The Peter Pan of pop joined stars 
such as Anjelica Huston, Sissy Spacek, 
Jack Nicholson and Debra Winger at 
Disneyland for the opening of Captain Eo 
— but he was heavily disguised. 

‘‘Michael Jackson is here,’’ said be- 
mused Disney chairman Michael 
Hisner. ‘‘But he is disguised either as an 
old lady or an usher or an animatronic 
figure.’’ 

On a previous visit he wore a surgical 
mask, having just undergone an oper- 
ation to place a cleft in his chin and have 
permanent eyeliner ‘‘tattooed’’ on. 
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